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1. MEJb U 3AJAYY N3YUYEHUSA U CHUTLIAHBI (MOIYJIST)

Heabro uzydyeHus AMCHUNIMHBbI K MHOCTPAHHBIN A3BIK» ABJISAETCSH -

oOyyeHHe  YCTHOM peuyd Ha  OCHOBE  pa3BUTUSI  HEOOXOIUMBIX
ABTOMATHU3WPOBAHHBIX PEYEBBIX HABBIKOB, PA3BUTHE TEXHUKU UYTCHUS M YMEHUS
IMOHUMATh AHTJIMUCKUN TEKCT, KOTOPBIA COACPKUT YCBOCHHYIO PAHHEE JIEKCUKY U
rpaMMaTHKYy.

3agaun u3yyeHus JUCHMILIMHBI « MHOCTPAHHBIH A3BIK»:

* IOCTAaHOBKA ITPOM3HOIICHHUS B COUYCTAaHUHU ¢ pabOTOI IO Pa3BUTHIO PEUEBBIX
HAaBBIKOB IIPU ITOCTENIEHHOM YCJIO)KHEHUHU CTPYKTYPBI PEUH;

* OIIOpa Ha CPABHEHUS C POJHBIM SI3bIKOM;

* CTUMYJIUPOBAHHUE CAMOCTOSATEILHON pabOTHI CTY/ICHTOB;

* CBSI3b OOYUYCHHUS U PA3BUTHS TPAMOTHOCTH CTY/ICHTOB;

* KOMMYHHKATHBHAs HAIIPABICHHOCTh 00YUYEHHUS.

2. MECTO JJUCHUILJIUMHBI B CTPYKTYPE OBPA3OBATEJIbHOI
INPOI'PAMMDBbI

Jucrurumaa « MTHOCTpaHHBIN S3BIK» OTHOCHTCS K JUCHUILIMHAM 00s3aTeIIbHOM
gacTh OOIIEro T'yMaHUTAPHOTO M E€CTECTBEHHO-HAYYHOIO ITMKJIA Y4eOHOTo IuUIaHa
Hanpasienus noarotoBku 43.03.03 T'octununynoe paeno, npodumns « OCTUHUYHBIN |
PECTOpaHHBIN OM3HECY.

3. PE3YJIBTATBI OCBOEHHUA JUCHUIIVINHBI

3.1 IliianupyeMble pe3yJIbTaThl 00yYeHHs M0 JUCHUILINHE
JucuunirHa HanpasiieHa Ha ((OPMUPOBAHUE CIAEAYIOIIMX KOMIIETEHLIUMN:
YK-4 - CnocobeH ocylecTBISATh JEIOBYHO KOMMYHHUKALIMIO B YCTHOH U
MUCBMEHHON (hopMax Ha TOCYJapCTBEHHOM M MHOCTPAHHOM (BIX) SI3BIKE (aX).

3.2 Pe3yabTaThl 0CBOEHHSI 00Pa30BaTEILHON MPOrpaMMblI

B pe3ynbTaTe n3y4eHus: AUCITUTUTMHBI 00YJarOITUICs JOJIKEH:

3HaTh:

- COBPEMEHHYIO  TEOPETHYECKYI)  KOHIIEMIUIO  KYyJIbTYpbl  peuH,
opdosnuyeckue,

aKIIEHTOJIOTUYECKHE, TIpaMMAaTHYECKUE, JIEKCHUYECKHE HOPMBI PYCCKOTO
JUTEPATYPHOTO S3bIKA;

- TpaMMaTHYECKyl0 CHCTEMY M JICKCHYeCKHH MHUHHMYM OJIHOTO U3
WHOCTPAHHBIX SI3BIKOB;

- YHHUBEpCaJbHbIE 3aKOHOMEPHOCTH  CTPYKTYpHOW  OpraHu3aluud |
CaMOOPTaHU3aIMK TEKCTA.

YMerh:

- ICTI0JI30BaTh TOCYAapPCTBEHHBI U MHOCTPAHHBIN SI3bIK B MPO(eccuoHaIbHON
NEATEIIbHOCTH;

- JIOTUYECKH BEPHO OPraHU30BBIBATh YCTHYIO U MUCbMEHHYIO PEUb.

Baapers:



4.1 Cooepoicanue u memamuueckoe niaAGHUPOBAHUE OUCUUNTUHBL

- TEXHUKOW JEJOBOW pPEYEBOM KOMMYHHUKAIMU, ONHUPAsACh HA COBPEMEHHOE
COCTOSIHHE S3BIKOBOI;
- HaBbIKAMU M3BJEYEHUS HEOOXOAUMOW HH(POpMALMU W3 OPUTHHAIBHOIO
TEKCTa Ha MHOCTPAHHOM SI3bIKE 10 PO(ECCUOHATIBHON MTPOOIEMAaTHKE.

4. CTPYKTYPA U COAEP KAHUE JUCHUITJIMHbI

Cewmectp: 1, 2
dopma 00ydeHUS: OUHAS
ATTecTtanus: 3a4eT, SK3aMeH

Ne  [Temsbl (pa3menbl) AUCIUITIHHBL Bunel aynutopHoi Hroro
paboThI (B aK.4ac.) ayJIuTop
H bIX
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1 [Tema 1. Careers. Works and jobs. Introducing 2 4 6 12
yourself and your company (making a first
contact).
2 [Tema 2. Socializing. Starting a conversation and| 2 4 6 12
keeping it going, making a small talk.
Socializing at the restaurant. Telephoning.
3 [Tema 3. Recruitment & employment. Writing a 2 5 6 13
job advertisement. Making a resume. Going
through a job interview.
4 [Tema 4. My job title. Departments (PR 2 5 7 14
department). Companies. Companies’ structure.
Corporate culture.
5 [Tema 5. Managing people. Qualities and skills of | 2 5 7 14
a good manager (team-building). PR manager.
Making an impact. Rhetorical techniques
6 [Tema 6. Making presentations. Relationship- 4 5 7 16
building. Networking skills.
7 [Tema 7. Development of products and services. 2 5 6 13
Brands. Brand awareness. Brand image. Brand
stretching. Basics of Marketing. 4 Ps. Basics of
market research
8 [Tema 8. Basics of promotion. Advertising 2 5 6 13
(Developing slogans.PR.) Marketing ethics. PR
ethics.
9 [Tema 9. Trade fairs and exhibitions. Meetings. 4 5 6 15
Negotiating.
10 [Tema 10. Corporate responsibility. 2 5 6 13
BCEI'O HACOB I10 JUCHHUITUJIMHE 24 | 48 63 135




4.2 Cooepotcanue pazoenoe (mem) oucyuniun

Tema 1. Careers. Works and jobs. Introducing yourself and your company
(making a first contact).

Tema 2. Socializing. Starting a conversation and keeping it going, making a
small talk. Socializing at the restaurant. Telephoning.

Tema 3. Recruitment & employment. Writing a job advertisement. Making a
resume. Going through a job interview.

Tema 4. My job title. Departments (PR department). Companies. Companies’
structure. Corporate culture.

Tema 5. Managing people. Qualities and skills of a good manager (team-
building). PR manager. Making an impact. Rhetorical techniques

Tema 6. Making presentations. Relationship-building. Networking skills.

Tema 7. Development of products and services. Brands. Brand awareness.
Brand image. Brand stretching. Basics of Marketing. 4 Ps. Basics of market research

Tema 8. Basics of promotion. Advertising (Developing slogans.PR.)
Marketing ethics. PR ethics.

Tema 9. Trade fairs and exhibitions. Meetings. Negotiating.

Tema 10. Corporate responsibility.

4.3 Ilepeuens yueoHo-memoouuecko2o odecneuenus 011 CAmMoCmoAmeabHou
pabomul odyuarowuxca no oucyunaune (Mooy)

e Bill 8. Business Vocabulary in Use. Cambridge University press 2010

e Mark Powell. In company. Upper-intermediate. Macmillan 2010

e Lois Schneider Farese. Marketing Essentials. Glencoe 2009

e http://advertising.about.com/od/publicrelationsresources/Public_Relations Resou
rces.htm

e http://marketing.about.com/od/pr-myths/a/Top-10-Myths-about-Public-
Relations.htm

e http://www.cipr.co.uk/content/policy-resources/about-pr
http://www.prssa.org/about/Ad Sponsorship/
http://www.prdaily.com/Main/Home.aspx

http://www.prweekus.com/

http://aboutpublicrelations.net/ethics.htm

Pa3pen 1

Careers. Works and jobs. Introducing yourself and your company (making a first
contact).

[lepeuens BOPOCOB, 3aJaHU ¥ 3a/1a4, BRBIHOCHMBIX Ha MIPAKTHYECKOE 3aHSATHUE!

How and why did you choose your future career?

What is the typical “Day in your work life” like?

What are the most and least rewarding aspects of your future job?

What are the working conditions like?

What are your future job responsibilities?


http://advertising.about.com/od/publicrelationsresources/Public_Relations_Resources.htm
http://advertising.about.com/od/publicrelationsresources/Public_Relations_Resources.htm
http://marketing.about.com/od/pr-myths/a/Top-10-Myths-about-Public-Relations.htm
http://marketing.about.com/od/pr-myths/a/Top-10-Myths-about-Public-Relations.htm
http://www.cipr.co.uk/content/policy-resources/about-pr
http://www.prssa.org/about/Ad_Sponsorship/
http://www.prdaily.com/Main/Home.aspx
http://www.prweekus.com/
http://aboutpublicrelations.net/ethics.htm

What education requirements, college degrees, licenses are needed for your future
career?

What are the most important skills and abilities required?

Does this career involve living in one community all of your life or moving to
different cities/states/countries every couple of years?

Does this career provide the opportunity to balance time between work and family?
How much money does this career provide at the entry level? After you work for ten
years?

Pa3nen 2

Socializing. Starting a conversation and keeping it going, making a small talk.
Socializing at the restaurant.

[TepeueHs BOMPOCOB, 3aJaHUI U 3a]1a4, BRIHOCHMBIX Ha NIPAKTHYECKOE 3aHSATHE:

What do you do when the conversation seems to be one-sided? When the other
person doesn't ask you anything?

What are the guidelines for socializing at work?

Pa3znen 3

Telephoning.

[lepedyeHb BOPOCOB, 3a/IaHUI U 337124, BRBIHOCUMBIX HA MIPAKTUYCCKOE 3aHSITHE:

What is the most difficult thing when you phone someone in another language?

How quickly should you pick up a ringing phone?

What should you say when answering?

When is it appropriate to call?

How should you place someone on hold and transfer calls?

What information should your voice mail give?

What do you do if disconnected?

Pa3nen 4

Recruitment & employment. Writing a job advertisement. Making a resume. Going
through a job interview.

[lepedyeHb BOPOCOB, 3aIaHU U 337124, BRBIHOCUMBIX Ha MIPAKTUYECKOE 3aHSTHE:

What is recruitment?

Explain the purpose and importance of recruitment.

Explain recruitment processes.

Have you applied for any jobs? Were you interviewed? How did it go? What’s the
usual process for getting your first job in your country?

Paznen 5

My job title. Departments (PR department). Companies. Companies’ structure.
[lepeuens BOPOCOB, 3aJaHUI U 3a/1a4, BRIHOCUMBIX Ha TIPAKTHYECKOE 3aHSITHE:
Think about the company you work for or one you would like to work for. Where is
its head office? How many sites does the company have? How many departments are
there? What are they? How many employees does the company have?

What types of business entities do you know?

Pa3znen 6

Corporate culture.

[TepeueHs BOMPOCOB, 3aaHUI U 3a]1a4, BRIHOCHMBIX Ha TIPAKTHYECKOE 3aHSATHE:
What’s the company’s culture?”



What is the company’s vision?

What are the company’s stated and implicit values?

How are desirable actions rewarded?

Paznen 7

Managing people, qualities and skills of a good manager (team-building). PR
manager.

[lepedyeHb BOMPOCOB, 3a/IaHU U 337124, BRBIHOCUMBIX Ha MIPAKTUYCCKOE 3aHSITHE:
What management styles do you know?

What is the hardest thing about managing people?

Does a “feedback ready” environment foster high performance?

What qualities will help you to become a successful PR-manager?

Describe your approach to making decisions and solving problems.

Paznen 8

Making an impact. Rhetorical techniques.

[lepedyeHb BOMPOCOB, 3a/IaHU U 337124, BRBIHOCUMBIX Ha MIPAKTUYCCKOE 3aHSITHE:
Explain how to make an impact in meetings.

Explain how to build satisfying personal relationships.

Explain how to be successful at a job interview

Paznen 9

Making presentations.

[lepeueHs BOMPOCOB, 3aJaHUI U 3a]1a4, BRIHOCUMBIX Ha TIPAKTHYECKOE 3aHSATHE:
What makes a good/bad presentation?

Explain how to give powerful presentations.

What do you think about humour in presentations?

How is body language used in presentations in your country?

Paznen 10

Relationship-building. Networking skills.

[lepeyeHp BOMPOCOB, 3a/1aHU U 33124, BBIHOCUMBIX HA MIPAKTHYCCKOE 3aHSITHE:
Why is networking important?

How is it possible to build relationships?

Explain how to build satisfying personal relationships.

Paznen 11

Development of products and services .Brands. Brand awareness. Brand image.
Brand stretching.

[lepedensb BOMPOCOB, 3a/IaHU ¥ 3a/1a4, BRBIHOCHMBIX Ha MTPAKTUIECKOE 3aHSATHE!
Make a list of brands you like and brands you don’t like. Explain your feelings.
Do you know any products with strong brand images?

What are the advantages and disadvantages of brand name products and generics?
Which do you prefer to buy?

Paznen 12

Basics of Marketing. 4 Ps.

[lepeyeHp BOMPOCOB, 3a/1aHUI U 33124, BBIHOCUMBIX HA MIPAKTHUYECKOE 3aHSTHE:
What is the best marketing idea you have ever seen?

Can a poor product be made successful by clever marketing techniques?



Do you know of any unsuccessful marketing campaigns? Why did they go wrong?
How could they have been improved?

Pa3znen 13

Basics of market research.

[lepeuens BOMPOCOB, 3aJaHUI U 3a/1a4, BRIHOCUMBIX Ha TIPAKTHYECKOE 3aHSITHE:
What is quantitative research?

What is qualitative research?

How do I know what kind of research is right for me?

Which methods are best for researching a new product or service and an existing
product or service?

Paznen 14

Basics of promotion. Advertising (Developing slogans). PR.

[TepeueHs BOMPOCOB, 3aJaHUI U 3a]1a4, BRIHOCHMBIX Ha TIPAKTHYECKOE 3aHATHE:
Do you agree with the AIDA model for advertising?

Where do you see a lot of advertising?

What commercials do you like?

What can you not advertise on TV in your country?

When is it very expensive to advertise?

How do you think advertisements vary between countries?

What advertisements and promotional activities does your company or university
use?

What advertising or PR-campaigns have been held in your country?

Pazpen 15

Marketing ethics. PR ethics.

[lepeueHs BOMPOCOB, 3ajaHUI | 3a/1a4, BRIHOCHMBIX Ha IPAKTHYECKOE 3aHSATHUE:
Do you know of any companies that are famous for their ethical behaviour?
What do you see as the biggest ethical question facing PR professionals today?
Do you have any examples/stories/case studies that illustrate these ethical problems
or questions?

What are the theories of PR ethics?

Paznen 16

Trade fairs and exhibitions.

[lepeuens BOMpOCOB, 3aJaHU U 3a/1a4, BRIHOCUMBIX Ha IPAKTHUECKOE 3aHSATHUE!
What suggestions do you have for making the most of a trade fair visit?

Explain how to prepare presentation materials and samples.

What are the reasons why trade fairs can benefit businesses?

Pa3zmen 17

Meetings.

[lepeuens BOPOCOB, 3ajaHUI 1 3a/1a4, BRIHOCUMBIX Ha IPAKTHYECKOE 3aHSATHUE:
What kinds of meeting do you know?

What are the main meeting purposes?

What do you think the most important skills for someone chairing a meeting are?
Explain how to organize and facilitate meetings effectively.

Pa3znen 18

Negotiating.



[lepedenn BOPOCOB, 3aAaHUI U 33724, BRIHOCUMBIX Ha TIPAKTUYECKOE 3aHATHE:

What qualities make a good negotiator? Do you have to negotiate? Do you like
negotiating? Why/ why not?

Is every negotiation potentially a win-win one?

Do you think that making goodwill gestures is a good idea, or should you always
demand concessions in return for the concessions that you make?

Do you think people should tell the complete truth when negotiating?

Paznen 19

Corporate responsibility.

[lepedyenn BOpOCOB, 3aaHUi U 3a7a4, BRIHOCUMBIX Ha TTPAKTUYECKOE 3aHATHE:

What is corporate social responsibility (CSR)?

Who are the stakeholders?

What steps do businesses take to ensure that they are acting as responsible members
of society?

How to implement CSR?

What to remember when implementing CSR?

Why should you communicate about CSR?

What are the tools to communicate CSR activities?

How to measure the benefits of CSR?

How can further develop CSR?

5. OBPA3OBATEJIBHBIE TEXHOJIOI'NU

JUisi u3ydeHus: JNUCUUILTMHBI HWCIOJB3YIOTCS pas3iMuHble 00pa3oBaTelIbHbIE
TEXHOJIOTUH:

1. WHrepakTuBHBIE JIEKIUHU, CO3JAIOIIME B  ayAUTOPUU  aTMocdepy
JIOBEPUTENHHOTO M B3aUMOYBaKUTEIBHOTO IMAJIOTa CTYACHTOB C MPEMO0/IaBaTeIIeM.

2. Ilpaktuueckue 3aHATHS, Ha KOTOPBIX B aTMocdepe TOBEPUTEIHHOTO U
B3aMMOYB)XUTEIHFHOTO JHANOra CTYIEHTOB MEXIy CO000H U mpemnojaBareieM
0OCY>KIAI0TCSl BOMPOCHI JICKITUI U JOMALTHUX 33JaHUi; AE€TAl0TCs JAOKIAAbI, YCTHOE
pedepupoBaHre TPEMIOKCHHOW MPEToJaBaTesieM JIMTepaTyphbl;  MPOBOASTCS
JTUCKYCCUH, TPYITIOBasi pab0Ta, BRIMOTHSIIOTCS KOHTPOJIbHBIC PAOOTHI.

3. CaMmocrositenbHass  paboTa  CTYJACHTOB,  BKJIIOYAIOIIAsl  YCBOCHUE
TEOPETUYECKOr0 Marepuaia, YTeHHUEe U MOATOTOBKY KOHCIIEKTOB MEPBOMCTOYHHKOB,
MOATOTOBKY K MPAaKTUYECKUM 3aHSATHSIM, IOJrOTOBKY JOKJIAJOB U COOOIICHHIA,
BBITIOJIHEHHE TBOPUYECKHUX 3aJ]JaHU, KOHTPOJIbHBIX padboT (pedepaToB), KOHTPOJIbHBIX
pabor, Te3ucoB, cTarei, paboTy C DIEKTPOHHBIM Y4E€OHO-METOIUYECKUM
KOMILJIEKCOM, MOATOTOBKY K TEKYHIEMY KOHTPOJIO 3HAHUW M K MPOMEXKYTOUHOU
aTTeCTallMi — SK3aMEHY.

4. TectupoBaHWE TIO OTACIBHBIM TEMaM JUCHUIUIMHBI, [0 MOIYJISIM
IPOTPaAMMBI.

5. HayuHno-uccnenoBarensckas pabora cryaentoB (HUPC), Bxmrouaromias
3aHATHS CTYACHTOB B CTY/ICHUYECKOM HAyYHOM OOIIECTBE, ydacTue B KOH(MEPEHIUSX,
OJIUMITUAJIAX.



6. KoncynpTHpoBaHHE CTYAEHTOB IO BOMpocaM Y4eOHOTrO MaTepuana,
MOATOTOBKHY TE€3UCOB, CTATEM, JOKIIAIOB.

7. Ilpm peanuzauuu oOpa30BaTEIbHON MpOrpaMMbl € NPUMEHEHUEM
JUMCTAaHIIMOHHBIX 00Pa30BaTEIbHBIX TEXHOJIOTUNA U AEKTPOHHOIO 00YUYEHUSI:

- COCTaB BHJOB KOHTaKTHOM pabOThl MO AUCHUIUIUHE (MOAYJI0), TpHU
HEO0OXOJAMMOCTH, MOXET OBbITh OTKOPPEKTUPOBAH B HAMNPABICHUM CHUXKEHUS JIOJIH
3aHATUH JIEKIIMOHHOTO TUIA U COOTBETCTBYIOILIETO YBEIMUYECHUS TOJU KOHCYJIbTAINMA
(TpYMITOBBIX WJIM WHIUBUYAIbHBIX ) WM UHBIX BUJIOB KOHTAKTHOW PabOTHI;

- uHG)OPMAIMOHHOW OCHOBOM TIPOBENCHUS YUYCOHBIX 3aHITHH, a TaKKe
OpraHM3aIi CAMOCTOATEIbHOU paboThl 00OyYaIOIIMXCS MO AUCUUILIMHE (MOIYIIIO)
SBJIAFOTCS IIPE/ICTABJICHHBIE B 3JIEKTPOHHOM BHJIE METOJAMYECKHUE, OLIEHOYHBIE U UHBIE
MaTepuayibl, pa3MEIICHHbICE B AJIEKTPOHHON HWHGOPMAIIMOHHO-00Pa30BaTEILHOM
cpeae (OUOC) mHCTUTYTA, B DJIEKTPOHHBIX OMOIMOTEYHBIX CHCTEMaX M OTKPBITBHIX
HNutepHeT-pecypceax;

- B3aUMOJICCTBHE  OOyYalOIIMXCS U  MEJarornuyeckux  pabOTHUKOB
ocyuiectisiercss ¢ npumeHeHueM OUMOC uHCTUTYTa U APYruxX HHPOPMALHUOHHO-
KOMMYHUKAIIMOHHBIX TEXHOJOTUH (BUAEO-KOH(EPEHII-CBSI3b, 00JaYHbIE TEXHOJIOTHH
U CEPBUCHI, 1p.);

- COOTHOIIIEHHE KOHTAaKTHOM M CaMOCTOATENbHON pabOThl MO JUCLUIUIMHE
(MOZyJIt0) MOKET OBITh U3MEHEHO B CTOPOHY YBEJIMYEHHMS MOCIEIHEH, B TOM YHCIIE
CaMOCTOATEJILHOTO U3YYEHUSI TEOPETUYECKOIO MaTepuaa.

6. OHEHOYHBIE CPEJCTBA JIJISI IPOMEXKYTOYHOM
ATTECTAIIUN

6.1 Konmponvnuie 6onpocvl 011 nOO20MOGKU K NPOMENCYMOYHOU ammecmayuu
no oucyuniuHe

Tema 1

Bomnpoc 1

Iloocomosumucs k obcyacoenuto no meme « Careers. Work and jobs».

Tema 2

Bomnpoc 1

Ilooecomosumwcs k 0ocysicoenuro no meme «Recruitment and employmenty.
Tema 3

Bomnpoc 1

Ilooecomosumscs k 00cyscoenuro no meme « Companies. Business activities ».
Tema 4

Bomnpoc 1

Iloozomosumwcs k 0bcyacoenuro no meme «Planningy.

Tema 5

Bomnpoc 1

TIlooecomosumwcs k 0ocyscoenuro no meme «Marketingy.

Tema 6

Bormpoc 1

Ilooecomosumscs k 00cyscoenuro no meme « Products and services».



Tema 7

Bomnpoc 1

Iloocomosumucs k 06cyacoenuro no meme « What does economics study? History of
economic thoughty.

Tema 8

Bomnpoc 1

Iloocomosumwcs k 06cyacoenuro no meme «Econometricsy.

Tema 9

Bomnpoc 1

Ilooecomosumscs k 0oocyacoenuro no meme « The traditional economyy.
Tema 10

Bomnpoc 1

Iloocomosumwcs k 0bcyacoenuio no meme « The market economyy.

6.2 Temwt 3cce no oucyuniune « nocmpannslii A361K»
1. Careers. Work and jobs.
2. Recruitment and employment
3. Companies. Business activities.
4. Planning.

5. Marketing.

6. Products and services.
7. What does economics study? History of economic thought.
8. Econometrics.

9. The traditional economy.

10. The market economy.

6.3 /lenoeas (poneeasn) uzpa
Bpewms BeimonHenus 90 muH.
[IpoBoauTCs B rpynnax mno 3 4eun.

Bripasute cormacue/Hecornacue CcoO CIEAYIOIIMMU YTBEP)KICHHUSMHU, HCIOJb3Ys
CJICYIOIINE PEUEBbIE MOCIH.

Model: a) I fully agree with the statement. b) I am afraid, I can’t agree with it.

1. In the nearest future there’ll be no people-economists — they will be replaced by
the artificial intelligence.

2. Planning takes a huge role while dealing with various tasks.

3. The recruit’s skill doesn’t matter when there’s a lack of employees I the company.
4. “How to make more profit with limited resources” — is the core issue of the
€conomics.

5. The traditional economy has more advantages than disadvantages.

6. The market economy has more pros than cons.

6.4 Bonpocel K KOJIIOKEUYMY/Kpy2iomy cmoay (Ouckyccuu) no Oucyuniume
«Hnocmpannbolii a361K»
Bpewms nposenenus 180 MuH.



Cocrout n3 27 BONpPOCOB.
TunoBbie KOHTPOJIbHbIE BONPOCHI JIsl MOATOTOBKHU K KPYIJIBIM CTOJIAM:
. What are your long-range goals and objectives for the next seven to ten years?
. What are your short-range goals and objectives for the next one to three years?
. How do you plan to achieve your career goals?
. What are the most important rewards you expect in your career?
. Why did you choose the career for which you are preparing?
. What are your strengths, weaknesses, and interests?
. How do you think a friend or professor who knows you well would describe you?
. Describe a situation in which you had to work with a difficult person (another
student, co-worker, customer, supervisor, etc.) How did you handle the situation?
9. How do you determine or evaluate success?
10.  In what ways do you think you can make a contribution to our organization?
11. Describe a contribution you have made to a project on which you worked.
12.  What two or three accomplishments have given you the most satisfaction?
Why?
13.  Describe your most rewarding college experience.
14.  Why did you select your college or university?
15. What led you to choose your major or field of study?
16.  What college subjects did you like best? Why?
17.  What college subjects did you like least? Why?
18. Do you think your grades are a good indication of your academic achievement?
19.  What have you learned from participation in extracurricular activities?
20. In what kind of work environment are you most comfortable?
21. Describe a situation in which you worked as part of a team. What role did you
take on? What went well and what didn’t? ¢ In what part-time or summer jobs have
you been most interested? Why?
22.  How would you describe the ideal job for you following graduation?
23.  Why did you decide to seek a position with our organization?
24.  What two or three things would be most important to you in your job?
25.  What criteria are you using to evaluate the organization for which you hope to
work?
26. Are you comfortable with the amount of travel this job requires?
27.  Are you willing to spend at least six months as a trainee?

01N NPk WN—

6.5 Keiic-3aoanue
Bpems BeinonaHenus: 30 MuH.
[IpeanonaraeT paboTy B MajbIX Ipymnnax.

['pynna nenuTcs Ha MNOATPYNIBI, COCTOSLIME M3 YETbIpex uenoBek. OauH
CTYJACHT W3 MOATrpYyNImbl OyneT HCIONHATH poib «PaboTomartens», Tpoe Ipyrux —
«Couckareneili. Ha JOJDKHOCTb  YHPABJISIOIIET0  SKOHOMMYECKOIO  OTHENay.
PaGoronarens nOKEH BBIOpATh CaMOro JOCTOMHOTO Ha ATY JOJDKHOCTB, JJIS 3TOTO
OH [JOJDKEH 3apaHee IpoayMaTb, KAakKUE€ BOIPOCHI OH 3aJacT KaXIOMY U3
COMCKaTeseil, Kak OyJIeT OLIEHHBaTh HMX, B COOTBETCTBUM C PEKOMEHJIALUSIMH,



naHHbIMA  Bbime. Couckarenn TOXE JOJDKHBI  XOpOLIO TMOATOTOBUTHCA K
co0ece0BaHNI0, TPUATH C HANMCAHHBIMU 3apaHee 3asBICHUSIMH (aHKETaMH),
IIPOCMOTPETH BOMPOCHI, KOTOPHIE OOBIYHO 33/1al0T Ha cOOECe0BaHNH, U TIOATOTOBHUTH
ceou orBeThl Ha Hux (Potential Interview Questions). PaGoTtonmarenbs HauMHAeET:
(Opening) “Good morning Mr. (Ms) (X, Y, Z). I have got your application form and I
would like to ask you a few questions about yourself.” (Closing) Thank you very
much, Mr. (Ms) (X, Y, and Z). I’ll make my decision and contact you in the near
future. Goodbye. Ilocme Toro, kak couckaTenu MPOUAYT cobeceqoBaHUe,
paboToaTelNb T0JKEH OIICHUTh Ka)X/I0ro U3 MPETeHAECHTOB MO MPEAJIOKEHHON HUXKe
IIKaJe OIIEHOK, HamucaTh KPaTKYyI0 XapaKTePUCTHKY Ka)KJIOro M3 COUCKaTeJew u
OTJIACUTH CBOE PEIICHHUE O TOM, KTO U3 HUX U MouyeMy OyJIeT IPUHAT Ha paboTy.

7. KPUTEPUHN ONEHUBAHUS

7. 1 Kpumepuu ouenku yposHsa chopmuposanHocmu KomMnemeHuuil npu
npoeepke icce:

- OLICHKA «OTJIMYHOY»: COJIepKaHWE pabOThl MOJHOCTHIO COOTBETCTBYET TEME.
TemMa r1y0OKO M apryMEHTHPOBAHO packpbiTa. MCMoab30BaHbI JIOMOTHUTEILHBIC
MaTepualibl, HEOOXOIUMBIE ISl €€ OcCBelleHusa. PaboTa CTPYKTYpHO BBIJEpkKaHa.
MpbICIM  U3JIOXKEHBI JIOTUYECKH, TOCIEI0BATEIbHO, CTHIMNCTUKA COOTBETCTBYET
cojepkannio. MaKTUIECKHUE OMMOKN OTCYTCTBYIOT. 3aKIIOUEHHUE COJICPKUT BBIBOIBI,
JIOTUYHO BBITEKAIOIIME U3 COJCPKAHUSI OCHOBHOM 4acTH;

- OIICHKA «XOPOIIIO»: TeMa 3CCE JIOCTATOYHO IMOJHO M YOSIUTEIIbHO PacKphITa,
€CTh HE3HAUYUTEJIbHBIC 3aMedaHus. VCIonp30BaHO JOCTAaTOYHOE KOJUYECTBO
HWCTOYHMKOB W JUTEpaTypbl. TEKCT H3JI0KEH JIOTUYECKH, CTPYKTypa BbIJEpIKaHa,
WCIIOJB30BAaH  JINTEPATYPHBIM  SI3BIK W TpodecCHOHANIbHAsT ~ TEPMHHOJIOTHSI.
HenoctatouHo MONMHO [0OKa3bIBA€TCS BBIIBUHYTHIA Te3UC. MMEIOTCA €OuHUYHBIC
(dakTUYeCKE HETOYHOCTH. 3aKJIIOUCHHE COJCP>KUT BBIBOJABI, BBITCKAIOIIUE U3
COAEP>KaHHUsI OCHOBHOM YaCTH;

- OIIEHKA «YJIOBJIETBOPUTEIIBHO»: TEMA 3CCE€ B OCHOBHOM packpsiTa. Jlan
BEPHBIM, HO HEIOCTATOYHO TMOJIHBIM OTBET. VMEITCS OTKIOHEHUSI OT TEMBI,
OTJENbHBIE OMMOKN, HETOYHOCTH, B TOM 4yucie ¢akronorndeckue. OOHapyKUBaeTCs
HEJI0OCTAaTOYHOE yMEHHUE JeJlaTh BBIBOABI M 0000mIeHus. Marepuan wu3Iaraercs
JIOCTaTOYHO JIOTMYHO, HO UMEIOTCS OTAEIbHbIC HApYIICHUS. BHIBOABI HE MOJHOCTHIO
COOTBETCTBYIOT COAEPKAHUIO OCHOBHOM YacCTH;

- OIIEHKA «HEYJOBJIICTBOPUTEIIBHO»: TEMa 3CCE MOJHOCThIO HEPACKPHITA.
N3noxkeHne HEJIOTUYHO, MHOTO (PAKTOJOTMUECKHX, PEUEBBIX, CTUJIMCTHUYECKUX U
JIpYrux OmuoOoK. [IpuCyTCTBYIOT MHOTOUHCIICHHBIC 3aMMCTBOBAHUS M3 MCTOUYHHKOB.
BBIBOJIBI OTCYTCTBYIOT JTUOO HE CBA3aHBI C OCHOBHOM YacThIO pa0OTHI.

7.2 Kpumepuu ouenku ypoeHsa cpopmupoeanHocmu KomnemeHyuil npu
npoeedenuu 0en1060i (poyesoit) uzpul:

- OLICHKa «OTJIMYHO» BBICTABIISIETCS 0OydaromeMycs (WIeHy IpYIIIbl), €CIH B
MIPOIIECCE PEIICHUS TPOOJIEMHON CUTYaIuu (UTPHI) MPOJAEMOHCTPUPOBAHBI TITyOOKHE
3HAHUS JUCIMIUIMHBI, CYITHOCTHA MPOOJIEMBI, aHbl JIOTUYECKH MOCJIEeI0BATEIbHEIC,



COJIepKaTeNIbHbIC, TMOJHbIC, MPABUJIbHbIE U KOHKPETHBIE OTBETHI Ha BCE BOMPOCHI;
JIAaHbl PEKOMEHJIAIIMKM T10 HMCIIOJb30BAaHUIO JAHHBIX B OyIyIIeM MJid aHaJIOTMYHBIX
CUTYyalUH;

- OIIEHKA «XOPOIII0Y» BBICTABIIACTCS 00ydJaroieMycs (4IeHY IPYIIbI), €CIH BCE
paccyxaeHus ¢ OOOCHOBAaHHMS BEpHBI, OJHAKO, HMEIOTCS HE3HAUYUTEIIbHbIC
HETOYHOCTH, NpeACTaBieH  HEJOCTAaTOYHO  TOJHBIM  BBIOOpP  CcTparerui
MOBEJICHUS/METOJIOB/MUHCTPYMEHTOB (B 4aCTH 00OCHOBaHUA);

- OIIEHKa «YJOBJETBOPUTEIBLHO» BBICTABISIETCS OOydaronmeMycs (4ieHy
TPYIIIIBI), ¢1a00 OPUEHTUPYIOMIEMYCS B MAaTEpPHAJIC; B PACCYKICHUIX O0yJarOIIHIACS
HE JIEMOHCTPUPYET JIOTHKY OTBETa, IUIOXO BlageeT MpodecCHoHaTLHOM
TEPMUHOJIOTHEH, HE PACKPBIBACT CYTh MPOOJIEMBI U HE MpeJjiaraeT KOHKPETHOTO €€
perieHus; oO0yJaromuiics He TNPUHUMAET AKTHMBHOTO YYacTHsi B paboTe TpYIIbI,
BBITIOJTHUBILICH 33J]JaHUE HA «XOPOIIO» U «OTIIUYHOY;

- OIICHKAa «HEYJOBJICTBOPUTEILHO» BBICTABIsCTCS oOydaromeMmycs (4ieHy
IpYyIbl), HE NPUHUMABIIEMY Yyd4acThe B pabOTe TPyNIbl WIK Tpynne, He
CIIpABUBIIEHCS C 3aJaHMEM Ha YPOBHE, JOCTAaTOYHOM ISl IPOCTABJICHUS
MOJIOKUTEIBLHON OIIEHKH.

7.3 Kpumepuu oyenku ypoeusa cgpopmupoeannocmu KomnemeHyuii npu
npoeedeHUuU KOJLIOKGUYMA/KPY21020 cmoaa (OucKyccuu):

- OIIEHKA «OTJIMYHO»: OOYyYaIOIIHMICS IEMOHCTPUPYET IIOJIHOE TOHUMAaHUE
MaTepuaia, JaeT BEPHBIC OMPENeNICHNs OCHOBHBIX MOHSATHH, KOPPEKTHO UCIOJIB3yET
TEPMUHOJIOTHYECKHUI ammapar, MOXET 000CHOBAaTh CBOU CyxaAcHUSA. OOydaronmiics
OPUBOAUT TIPUMEPHl HE TOJBKO U3 PEKOMEHIYeMOW JUTEpaTyphl, HO W
CaMOCTOSITEIIbHO COCTaBJICHHBIC, IEMOHCTPUPYET CIIOCOOHOCTH aHAJIN3a U BBICOKHIA
YPOBEHb CAMOCTOSITETHHOCTH. 3aHUMAET aKTUBHYIO MO3UITUIO B TUCKYCCHUU;

- OIICHKa «XOpOIIO»: OOYJAIOIIUNACA JAEMOHCTPUPYET TIOJHOE MOHWUMAHHE
MaTepuaia, JaeT BEpHbIC OMpPEIEICHUS OCHOBHBIX MOHSITHH, KOPPEKTHO MCIOIB3YET
TEPMHHOJIOTHYECKHUIA ammapaT, MOKeT 000OCHOBaTh CBOM CyXIeHUs. OOydaronuiics
OPUBOJUT TPUMEPHI M JEMOHCTPHUPYET BBICOKHH YPOBEHb CaMOCTOSITEIHHOCTH,
yCTaHaBIMBACT MPUINHHO-CIICICTBEHHBIC CBS3H 00CYXIaeMbIX TPOOIIEeM;

- OIICHKa «YyJIOBJICTBOPUTEIHHO»: OOYyYaloOUIMiicss c1ab0 OpUEHTHUPYETCs B
MaTepuaie, ITOMyCKaeT OMUOKA U HETOYHOCTU B ONPEEICHUA OCHOBHBIX MOHSTHH,
MPEUMYIIECTBEHHO  KOPPEKTHO  HMCIOJB3yeT  TEPMHHOJOTHYECKHA  armapar.
OOyuaromuiics HEIOCTATOYHO JIOKAa3aTeIhbHO W TOJHO OOOCHOBBIBAET CBOU
CYXKJIEHUS, C 3aTPyTHCHUEM MPUBOIUT CBOH MPUMEPHI,

- OLICHKA «HEYJOBJICTBOPUTEIHLHO»: OOYUAIOMUNACI HE OpPUEHTUPYETCS B
MaTepuae, JOMyCKaeT OMMUOKH M HETOYHOCTH B OMPEEICHUN OCHOBHBIX TOHSITHM,
HEKOPPEKTHO HCIIOJIB3yeT TEPMUHOJIOTHYECKUi ammapar. OOydJaromuiics He
IPUBOIUT MPUMEPHI K CBOMM CYXJIeHusM. He ydacTByeT B padore.

7.4 Kpumepuu ouenku ypoens cpopmupoeannocmu KomMnemenyuil npu
peuienuu Keic-3a0anus:

- OIICHKa «OTJIMYHO»: B TMPOLIECCe pEeHIeHUS TMPOOJEMHONW CUTyaluu
IPOACMOHCTPUPOBAHBl TIYyOOKHE 3HAHUS JUCIHIUIMHBI, CYIIHOCTH TPOOJIEMBI,



B3aMMOCBSI3M PAacCMaTpPUBAEMBbIX IMPOLIECCOB M ABJICHHU. OTBETHI U MPEIIOKEHHBIE
pelIeHus JIOTHYECKHU MOoCceA0BaTelIbHbIE, COJAEPKATENbHbIE, OHbIE, IPABWIbHBIE U
KOHKpeTHbIe. [ paMOTHO M MOAHO CHOPMYIUPOBaHbBl BCe OOOCHOBAHUS; M3JI0KEHHE
MaTepuaia JIOTHYHO, TPaMOTHO, 0€3 OIMOO0K; 00ydaroIIUiicss JEMOHCTPUPYET CBS3b
TEOPUHU C MPAKTUKOM;

- OLIEHKA «XOpOILO»: MOKa3aHbl TBEPAbIE M JIOCTATOYHO TMOJHBIE 3HAHUS
MaTepuana IUCUUILTUHBIL. OTBET COIEPKUT HE3HAYUTEIbHbIE OIIMOKH, OJIHAKO, B
[eJIoM, OOYyYaroUIuiicss JAEMOHCTPUPYET MpaBWIbHOE IOHMMAaHHE CYIIHOCTH W
B3aMMOCBSI3M PACCMaTPUBAEMBIX MPOLIECCOB U SIBJIEHUM; AA€T IPAMOTHBIE OTBETHI HA
MIOCTaBJIEHHBIE BOMPOCHI B Keiice, 000CHOBBIBAET MPUHATOE PEILICHUE;

- OLIEHKA «YJOBJIETBOPUTEIBHON: paccykJIeHUs oOyuJaromerocs
MOBEPXHOCTHBIE, claboe BiageHHue Mpo(PecCHOHANIBHON TEPMHUHONOTHEH, He
CBA3BIBAET TEOPUIO C TPAKTUKOM, PACCYXKIAECHUS HEJIOTUYHBI, PEIICHUE HE
000CHOBAHO JINOO MPEJIOKEHUS HE PACKPBIBAIOT CYTh MPOOJIEMBI;

- OLIGHKa  «HEYJIOBJIETBOPUTEIHHO»: MPEAIPUHATA  IONBITKA  pPEUICHUS
npoOJeMHOM CHUTyallud, OTBET HEBEPEH, JOMYLIEHbl KPUTHYECKHUE OIIMOKU B
pelIeHnH, OTBET MOKA3bIBAET HEMIOHMMAaHUe 00yJarouMMCsl CyTH BONPOCa, HE3HAHUE
TEOPUH, HEYMEHHUE CBA3aTh TEOPHUIO C MPAKTUKOM.

8. YYEBHO-METO/INYECKOE n NHOOPMAIIMOHHOE
OBECIIEYEHMUE

8.1 Ocnoenan numepamypa
1. Tlomos, E. Bb. Miscellaneous items. OOmiepa3roBOpHbINA aHTIUNCKUN S3BIK:
yuebHoe nocobue / E. b. [lonoB. — Mocksa: Aii [lu Ap Meaua, 2026. — 132 ¢c. —
ISBN 978-5-4497-4780-8. — Texkct: anektponnsiil // LluppoBoit oOpa3oBaTenbHbIi
pecypc IPR SMART: [caiit]. — URL: https://www.iprbookshop.ru/154485.html
2. Unvuna, U. E. Business English (Elementary level) = [lenoBoit aHTTIMICKUN S3BIK
(HayanpHBIM ypoBeHb): yueOHoe mocobue / WM. E. Unbuna, B. U. KonenpHuk. —
Mocksa: Ait [Iu Ap Meaua, 2024. — 141 c. — ISBN 978-5-4497-3066-4. — TekcrT:
anexkTpoHHbIl // Ludposoit oopazoBarenbhbiii pecypc IPR SMART: [caiit]. — URL:
https://www.iprbookshop.ru/140578.html

3. Kammapoa, B. C. Awnrmmiickuii s3plk: ydeOHoe mocobue / B. C.
Kammaposa, B. F0. CunuupbiH. — 4-e uzn. — MockBa: VHTEepHET-YHUBEPCUTET
Nudopmanuonnsix Texnonoruit (MHTYUT), Ait [lu Ap Menua, 2024. — 118 c. —
ISBN 978-5-4497-2437-3. — TexkcT: anektponnsiil // LluppoBoit o6pa3oBaTenbHbIi
pecypc IPR SMART: [caiit]. — URL: https://www.iprbookshop.ru/133920.html

8.2 /lononnumenvnasa tumepamypa

1. AnekcanapoBa, T. A. English for students: study by exploring the world =
AHTTIMHACKUHN S3BIK JJISI CTYJIEHTOB: 00ydaiicsi, mo3HaBas Mup: yueOHoe mocooue / T.
A. Anexcangpora, H. B. Jlazoeckas. — CaparoB: M3marenbctBo CapaToBCKOM
roCyapCTBEHHOM ropuandeckon akagemuu, 2025. — 240 c. — ISBN 978-5-7924-
2217-9. — Tekct: anextponsusli // IludpoBoit obOpaszoBarenbHblii pecypc I[PR
SMART: [caiit]. — URL: https://www.iprbookshop.ru/154817.htm



https://www.iprbookshop.ru/154485.html
https://www.iprbookshop.ru/140578.html
https://www.iprbookshop.ru/133920.html
https://www.iprbookshop.ru/154817.htm

2. AHTIUWCKUI S3BIK IS CTYJEHTOB HES3BIKOBBIX BY30B: ydeOHOEe mocobue /
cocraputenin C. B. Jlebemunnes, B. A. I'ycroB. — Kemeporo: Kysbacckuit
roCyJapCTBEHHBIN TexHuueckui yHuBepcuteT umenu T.®. ['opbGauesa, 2025. — 248
c. — ISBN 978-5-00137-534-0. — Tekct: onektpoHHsii // Iludposoit
00pa3oBaTeIbHbBIN pecypce IPR SMART: [caiT]. — URL:
https://www.iprbookshop.ru/155700.html

9. Ilpocpammnoe obecneuenue u Hnmepnem-pecypcot

1. https://lingualeo.com/ru - MNPOEKT AN HU3YYAIOIIUX HHOCTPAHHBIE S3BIKU
«Lingualeo»

2. DnexTpoHHas 6ubanoreka. Pexum nocryna https:// www.iprbookshop.ru/

10. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJINHBI

[lepeuenpb MaTepUaIbHO-TEXHUYECKOTO obecrieueHus Il peald3auuu
00pa3oBaTebHOTO Mpoliecca Mo AUCIUILIUHE:

1.YuebHast aynmuropusi IS TPOBEACHUS 3aHITHM  JIGKITMOHHOTO THIA C
MYJIBTUMEIUHHBIM 000PYTI0BAHUEM.

2. YuebHasi ayauTopus IS TPOBEICHUS 3aHITHH CEMHUHAPCKOTO (TPAKTUYECKOTO)
TUIA, TPOBEACHUS TPYNIOBBIX W HHAMBUIYAIbHBIX KOHCYJIbTAlMW, MPOBEACHUS
TEKYILIEr0 KOHTPOJISI U IPOMEXKYTOYHOM aTTECTAlIUH.

3. [TomernieHus 411 CaMOCTOSITENHHON PabOTHI.
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