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1. EJIX OCBOEHUA JTUCIUIIJIMHBI

Llens ocBOEHUS TUCUUILIMHBI — TIOBBILIEHHE O0IIEH KyJIbTYphl TYMaHUTAPHOTO
3HAHMS, a TaKkKe (POPMUPOBAHUE MPAKTUUCCKUX HABBIKOB BIAJACHHUS WHOCTPAHHBIM
S3BIKOM B JICIOBOM U MPOQPECCHOHAIILHOM OOImIeHnH. V3ydeHne UCIUIUIMHBI
HarmpaBjieHO Ha (GOPMHPOBAHWE, DPA3BUTHE U COBEPIICHCTBOBAHWE WHOSI3BIYHON
npodeccuoHaTbHO-KOMMYHUKATUBHON KOMIETEHIIUN TSt YCHEUIHOTO
OCYIICCTBJICHUS MallbHEUIEH Yy4eOHO-TTPOPECCHOHAIBHON H  MPOQECCHOHATBHO-
TPYIOBON JCATEIHPHOCTH W PEIMICHUS Npo(EeCCHOHATBHBIX 3adad, TPEOYIOIINX
BJIAJICHUSI MTHOCTPAHHBIM SI3BIKOM.

2. PE3YJIBTATBI OCBOEHUSA JUCIHHUIIJIMHBI
Komnerennuu  obydvaromierocsi, (opMupyeMble B pe3ysbTaTe€ OCBOCHUS JIaHHOM
JTUCUUTIIUHBL:
YK-4 CnocobeH oCylIeCTBISTh JCIOBYI0 KOMMYHHUKAIIMIO B YCTHOM M TMTUCHMEHHOMN
dbopmax Ha rocynapcTBeHHOM si3bike Poccuiickoit Denepaniuu U MTHOCTPAHHOM(BIX)
si3bIKe(ax).

3. TEMATHYECKHWH NIVIAH JUCHUTIJIUHBI
Cemectp: 5,6

dopma  oOydeHHUsA:  OYHAA
ATTecranus: 3a4eT, SK3aMeH
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5 cemectp
1 MeTtononorus u METOIEI 6 12 14 - 32
COITMOJIOTHYECKOTO UCCIIETOBAHMSL.
2 | CoBpeMeHHbIE HH(POPMALIMOHHBIE 6 12 15 - 33
TEXHOJIOTUH B COLTUAIBHBIX HayKaX.
3 | NuauBuIyaabHble W TPYIIOBBIC TEMbI 6 14 15 - 33
JUISL  CaMOCTOSITENIbHOM ~ MHOS3BIYHOMN
MIPOEKTHOM JIeATEIbHOCTH.
AxasieMiuecKre HaBbIKH, HEOOXOIMMBbIE
e MIPECTaBJICHUS pe3yIbTaToB
IIPOEKTHOM JI€ATEILHOCTH: KOPOTKOE
BBICTYIIJICHHE, HAIHCAaHHE TE3HCOB.
6 cemectp
4 Coruosiorust ¥ TICHUXO0JIOTHS MapKETHHTA. 8 12 12 - 32
Coumosiorust 1 ICUX0JI0TUs PEKIAMBIL.
5 | TexHonoruu OM3HEC-TPESHUHTOB. 8 12 12 - 32
Conmosiorusi opraHu3alyi.




6 | UnauBuayanbHble W TPYIIIOBBIE TEMbI 8 14 13 - 35
JUIA  CaMOCTOSTEIbHOU HMHOS3BIYHOU
MIPOEKTHOM JeSITeIbHOCTH.
AxanieMruecKre HaBbIKH, HEOOXOTUMbIE
TUISE MpecTaBICHUS pe3yIbTaTOB
IIPOEKTHOM JEATENILHOCTU: IPE3eHTaLNs
pe3yabTaToB UCCIIEIOBaHMS,
CONPOBOXKAAEMAs ClailaMH, HAalTMCAaHUE
pa3BepHYTOl aHHOTAIMU, MOJITOTOBKA
MUCBMEHHOTO OTYeTa IO MPOCKTHOMH
paborte.

4. OBPA3OBATEJIBHBIE TEXHOJIOI'MHA

JUisi m3ydeHus: NUCUMIUIMHBI HCIOJB3YIOTCA pPa3IM4YHbIE 00pa30BaTelIbHbIE
TE€XHOJIOTHU:

1. HuTepakTuBHBIE JIEKI[MU, CO3JAIOIIME B ayJIUTOPUM aTMmochepy
JIOBEPUTEIIBHOTO U B3aMMOYBAKUTEIILHOTO AUAJIOTa CTYAEHTOB C MPENOAABATENIEM.

2. IlpaxkTuueckue 3aHATHS, HAa KOTOPBIX B aTMoc(epe I0BEPUTEIBHOTO U
B3aMMOYBa)XXUTEJIBHOIO JUANOra CTYIEHTOB MEXIy COOOH M IpenojaBaTeieM
00CY>KIar0TCsl BOMPOCHI JIEKIIMA U JOMAIIHUX 3aJaHUil; JeJatoTcsl JOKIaabl, YCTHOE
pedepupoBaHMe MPEIVIOKEHHON  IpernojaBaTesieM JIMTEpaTypbl;  MPOBOASTCS
TUCKYCCHUH, TPYNIOBasi pad0Ta, BBIIOIHSAIOTCS KOHTPOJIbHbBIE pAOOTHI.

3. CamoctosarenpHas paboTa CTYJIEHTOB, BKJIIOYAlON[asi  YCBOCHUE
TEOPETUYECKOr0 Marepuana, YTeHUE U MOATOTOBKY KOHCIIEKTOB MEPBOMCTOYHHKOB,
MOJTOTOBKY K MPAKTHUYECKUM 3aHATHSM, IOATOTOBKY JIOKJIAJ0B M COOOIIEHUH,
BBINIOJIHEHUE TBOPUYECKUX 3aJJaHUM, KOHTPOJIBHBIX padoT (pedepaTroB), KOHTPOIbHBIX
paboT, Te3UCOB, cTaTed, paboTy C DJIEKTPOHHBIM  Y4EOHO-METOANYECKUM
KOMILJIEKCOM, MOATOTOBKY K TEKYHIEMY KOHTPOJIO 3HAHUW M K HPOMEKYTOUYHOM
aTTeCTallMN — SK3aMEHY.

4. TecTupoBaHME MO OTJACITHHBIM TeMaM AUCUIUTIINHBI, 10 MOAYJISIM IIPOTPAMMBI.

5. Hayuno-uccnegoBarenbckass pabora cryaentoB (HUPC), sxmrouaromas
3aHATUS CTYACHTOB B CTYJIEHYECKOM HAay4YHOM OOLIECTBE, y4yacTHe B KOH(PEPECHLHUSX,
OJIMMITHAJIAX.

6. KoHcynbTHpOBaHHE CTYIEHTOB IO BOIMpOcaM Yy4eOHOTO MaTepuana,
MOJATOTOBKHU TE3UCOB, CTAaTEH, TOKIIA0B.

7. Ilpun peanuzanuu o0O0pa30BaTEIbHOM MpOrpaMMbl € NPUMEHEHUEM
JUCTAaHIIMOHHBIX 00pPa30BaTEIbHBIX TEXHOJOTUNA U 3EKTPOHHOIO 00YUYEHUSI:

- COCTaB BHUJOB KOHTAKTHOM pabOThl MO JTUCHUIUIMHE (MOJIYJ0), MpH
HEO0OXOJMMOCTH, MOXET OBbITh OTKOPPEKTHPOBAH B HAMPABICHUU CHIKEHHS TOJIU
3aHSATUI JIEKIIMOHHOTO TUIA U COOTBETCTBYIOILIEIO YBEIMUYEHHUS TOJM KOHCYJIbTAIIMMA
(TpyNMOBBIX WJIM MHAWBHUYaTbHBIX) UJIM UHBIX BUIOB KOHTAKTHOU PaOOTHI;

-  MH(QOPMAIIMOHHON OCHOBOM MpOBeNEHUs YYEOHBIX 3aHATHH, a TaKKe
OpraHu3allid CaMOCTOSITEIFHOU Pa0OTHl OOYYAIONIUXCS IO TUCIUIIIMHE (MOIYIIIO)
SBIISIIOTCA MIPEICTABICHHBIE B AJIEKTPOHHOM BUJIE METOAMUYECKHE, OLICHOYHbIE 1 UHbIE
MaTepuaibl, pa3MelIeHHble B D3JIEKTPOHHOM HH(OPMALMOHHO-00pa30BaTEIbHOMN
cpene (QMOC) uHCTUTYTa, B AJIEKTPOHHBIX OMOTMOTEYHBIX CHCTEMaX M OTKPBITHIX
HNutepHer-pecypceax;

- B3aUMOJICHCTBHE  OOydYalOlIUMXCS M  MEJAarorM4ecKux  pabOTHUKOB



ocymectBisiercs: ¢ npumeHenneM ODWOC uHCTUTYTa M JIpyrux HHGOPMALMOHHO-
KOMMYHHUKAIIHOHHBIX TEXHOJIOTUH (BHII€0-KOH(EPEHI-CBSI3b, 00JaUHbIe TEXHOJIOTUH
Y CEPBUCHI, 1p.);

- COOTHOIIIEHHWE KOHTAaKTHOM M CaMOCTOSITETbHOW pabOoThl MO TUCIUILINHE
(MOAYJI0) MOET OBITh U3MEHEHO B CTOPOHY YBEIUYEHHUS MOCIEIHEH, B TOM YHUCIIEe
CaMOCTOSITEIIbHOTO U3yUEHHS TEOPETHUECKOT0 MaTepHraia.

5. OHEHOYHBIE CPEJCTBA JJISI IPOMEXYTOUYHOM ATTECTALIUU

KOHTpOJILHLIe BOIIPOCHI H 3aJaHUA 1JIAA MPOBECACHUA IlpOMe)KyTO‘IHOﬁ aTreCralnumn
MO0 UTOraM OCBOCHUSA TUCHHUITJINHBI
Oo0pa3ubl 3a1aHui 1J14
YCTHOM YacTH
AHIJIMHCKHUH SI3BIK
1) What is the labour market in your professional area like nowadays?
2) Which sources of information concerning your future employment do
you consider to be especially reliable?
3) What are your career aspirations and personal requirements for your future
job position?
4) What are your tips for the style of behaviour during the job interview if
you want to get the job position?
5) What makes an effective manager, from your point of view?
6) Imagine that your point of view on a very important issue is different
from the senior manager’s opinion. What would you do in this situation?
Why?

O0pa3en pa3BepHyTOro orpera (Bompoc Ne 1)

Nowadays, there are different sources of information for people
looking for a job. Most companies advertise their vacancies in the
press or on the Internet. The first option is to advertise a vacant position
in the appointments section of a newspaper or magazine and wait for the
potential candidates to read the information and address the company.
Another option is to advertise on the company’s web-site or on specialized
web-sites. These two options are not very reliable, from my point of view. It
seems to me that the best thing is to rely on the services of a recruitment
agency. There, you can get a qualified response, a number of vacancies you
can choose from and a recommendation concerning the best possible
choice, which is sure to match your requirements and aspirations.

Recruitment agencies will give you all the necessary information
about the company including its brief description, legal type of business,
type of business activities and the like. Besides, you will get the job
description of the position you are supposed to apply to, information about
the working conditions and benefits the company offers to its employees,
and recommendations about how to apply for the job and how to get in touch
with the company.

A recruitment agency can help you with preparing the necessary
documents, such as a CV, and writing a covering letter. Each of them is very
important for producing a favourable impression on the company you



are going to apply to. A well-written CV is the best way to sell yourself
to the company whereas a well-compiled covering letter is the most reliable
way to produce the first impression on your potential employer.

A good recruitment agency can also give you a qualified support in
getting ready for the job interview which is an essential part of the
selection process. A typical job interview includes several stages, each
being very important for the final decision.

Oobpa3sen Tecta
LISTENING TEST 1

Partl (1-7)
o Listen to a telephone conversation.
e Write one or two words or a number in the spaces on the form below.
e You will hear the recording twice.

Looking for a Candidate

Company PRO Ltd
Caller’s name: Q) ...
Recelving the call: 2) .......
Position vacant: 3) ...
Department: 4 ..........
Details about position
Temporary position for () T months
Starting date 6) ..........
Skills required (7)) e,
Part 11 (8 —12)

« Listen to five short recordings.

e For each recording, decide what each speaker is talking about.

e Write one letter (A — F) next to the number of the recording. Do not
use any letter more than once.

e You will hear the recording twice

(8) A. good customer
service

9) B. telephone helpline

(10) C. efficient
distribution

(11) D. extended guarantee

(12) E. value for money

F. good reputation

8 9 10 11 12

Part 111 (13 —20)
e You will hear two managers discussing three people they have just
interviewed.
e For each question (13 — 20), choose the correct answer and mark one letter




(A, Bor C).

(13) How many posts are available?

3
2
1

aw »

(14) Who has the most experience?

row

Liu

(15) Who does Gong work for?

A. ashipping

company B. an

investment

bank C. a book

publisher

(16) What does Grant think is more important?
A. qualifi

cations B.

age

C. experience

(17) What does Betty like about Liu?
A. She asks good questions.

B. She understands the business.
C. She can start work immediately.
(18) When will the project begin?
A. next

year B.

next

month

C. next

week

(19) Who will make the final recommendation?
A. Betty

and Grant

B. Grant

C. the director

(20) What salary will they offer?
A $

45,00

0 B.

$35,0

00 C.

$50,0

00



13 14 15 16 17 18 19 20

READING TEST 1
Partl (1-6)
o Read the article divided into paragraphs (1 — 6) and choose the best
title (A — G) for each paragraph. Use each letter only once.

New approach to business

A. Worldwide interest E. Poor performance

B. Effective communication F. Down with paperwork
C. Getting away from one’s desks G. Multitasking

D. Eccentric opinion

1. The headquarters of the company is an anti-paper anti-office with mobile
workstations and networked computers There are plenty of workstations, but no one is
sitting at them. People are always on the move. One reason employees are free to move
around is that they don't have to drag lots of paper with them

2. Every morning people visit the company's second-floor 'paper room' to sort through
incoming mail. They may keep a few magazines and reports to work with for the day,
but they run everything else through an electronic scanner and throw the originals into a
shredder that empties into recycling bins on the ground floor.

3. It's hard to imagine a more disorganized organization. But over the years, the top
managers have built a business so successful that they have captured the
imagination of business innovators around the world.

4. In the company teams form, disband and form again as the work requires. The
company has a hundred or so projects at any one time, and most people work on
several projects at once.

5. ‘The most important communication is face-to-face communication,’ says one of
the top managers, who led the development of new information systems. "When
people move around and sit next to different people, they learn something about
what others are doing.’

6. According to him, to keep a company alive one of the jobs of top management is

to keep it disorganized.

1 2 3 4 5 6

Part 1l (7 -12)
o Read the article with blanks and the sentences given below.
e Choose one sentence (A — G) to fill in each blank (7 — 12).

Clever Policy
With products sold in more than 150 countries, K.C. knows how to turn paper into



money. Founded over a century ago, the company began as a manufacturer of basic
paper products like newsprint and writing paper. (7)..........

Today, the company is one of the world’s top manufacturers of these and other
health and hygiene products. (8) It is expanding its presence in Eastern Europe,
Latin America and Asia.

Insiders speak about the company's thorough training, flexible hours, and friendly
atmosphere.

K.C. gives new employees career opportunities through its initial job training. (9)...
The company looks after its employee’s professional development and then makes sure
that they successfully move ahead in a career.

The success of the company's training program has contributed to "an exceptionally

low turnover rate." (10).......... . One 20-year veteran notes, "l have never come
across a better company to build a career and spend a lifetime with." In fact, most
employees reflect this dedicated attitude and team spirit. (11).......... :

Many areas of the company offer "flex time,” which allows employees to work from
home. The company expects business dress with casual Fridays. (12) Pay is in line
with industry standards, or better, and employees praise the "great insurance and
pension plans." Employees can buy an added week of vacation, in addition to the
two weeks they normally receive.

. They appreciate the "helpful and supportive" company policies.
. Many employees stay with K.C. for more than 20 years.

. The employees are relocated to new areas.

. Weekend workers often wear jeans.

. But now it is making a wide range of items.

At present K.C. is exploring new product areas.

@TMMmMmOoOOwm>

Employees study for extra qualifications.
8 10 11 12

Part 111 (13 — 20)
- Read the article below.

- For each question (13 — 20), mark one letter (A, B or C) to choose the correct answer.

Innovative Methods
Most advertising is about how you build awareness of your business and your
products. Your objective is either to make people remember you, or to make them
want to know more. The exception is an advertisement to actually sell your product
through the mail. Then you are “selling off the page”.
You can advertise in lots of different media, including the press, TV and radio. You
can use posters, postcards, leaflet drops, letters and banner adverts on websites.
Unfortunately, people nowadays are bombarded with advertising — it is estimated
that, on average, Americans see over
300 adverts every day. Given this deluge of information and messages, you must
create something that's really memorable if you want to stand out from the crowd.
A slogan is one of die best ways to do this, especially if you are using posters, where
you often have less than a second to grab the public’s attention. The best slogans
come from a brain- storming session with your colleagues. You want people to



remember your name. So associate your name with a memorable slogan or saying.
Then they will remember you.

You must make your target audience aware of your brand and what your company
does. You must give enough information to enable your potential customers to make
informed decisions.

In the world where people are tired of advertising fatigue, the real challenge for
marketing is to get people’s attention. There are basically too many people selling
too many things, and many of these things we don’t really need. We see
advertisements everywhere and so traditional forms of advertising are losing their
effectiveness.

Innovative marketing methods such as human billboards are becoming increasingly
attractive because of low cost and the ability to target your audience better.
Companies now send tattoo- covered human billboards to sporting events, music
festivals, beaches or popular tourist resorts to advertise their products.

The advantage of tattoo advertising is that the company name or logo is in full view
all through the match and not limited to a 30 second commercial which viewers may
switch off anyway.

Of course, some consumers may not find this type of advertising very tasteful or
they might not find the body parts on show very attractive. It is also not possible in
all parts of the world where there is no tradition of tattoos or showing so much skin
in public is taboo.

(13) The aim of advertising is
A. to arouse curiosity about something.
B. to empress and entertain people.
C. to inform people about new challenges.
(14) What point does the writer make about advertising?
A. There are too many media and methods.
B. Advertising standards are rather low.
C. Advertisers find it hard to reach consumers.
(15) If you want the best slogan
A. you must make it simple.
B. it must stick in people’s minds.
C. it must be funny to read.
(16) What really persuades people to buy or not to buy?
A. The form.
B. The content.
C. The picture.
(17) The main problem with advertising is that
A. there are only traditional forms of advertising.
B. it is difficult to attract people’s attention.
C. there are not many things to sell.

D. Human billboards are

E. tattoo-covered people.

F. companies able to target their audience.

G. big but low-cost billboards in the street.
(18) The advantages of tattoo advertisement is that



A. it lasts only 30 seconds.
B. can be seen all through the match.
C. viewers can switch it off.
(19) Tattoo-advertising is
A. popular all over the world.
B. a tradition everywhere.
C. not used in all countries.

13 14 15 16 17 18 19 20
GRAMMAR AND
VOCABULARY
Part1 (1-10)

o Complete each sentence with the correct option (A, B or C).
1. She said that the articles on agriculture in that magazine very often.

a) were published b) publish c) will
publish
2. Nobody knows how well.... so it has to be tested.
a) does the product work  b) works the product C) thke product
works
3. You can finish work tomorrow; you.... finish it today.
a) don’t have 10 b) mustn’t C)
may
4. As a rule, when you apply.......a job you need a reference from your previous
employer.
a) at b) to c) for
5. At the moment we .......... an advertising campaign to show all the
advantages of our new product.
a) plan b) are planning c%
planned

6. Heinz has built up a database of 5.6 million homes in the UK are heavy users
of the
company’s products.

a) whom b) what C)
that
7. If we told him about it, he...... work in time.
a) would finish b) will finish C)
finished
8. What were the reasons why Boeing decided ..a global company?
a) becoming b) to become C
become
9. | found the exam...... this time.
a) much easy b) more easily C) .
easier
10. There was.......... strong competition from large international companies.
a) - b) a c) the

1 2 3 4 ) 6 / 8 9 10




Part Il (questions 11-20)
o Fill in the gaps in the text below by choosing one variant (A, B or C).
Competitive Business
Innovation is important. It creates value through helping businesses become
more (11)..........
and profitable. It also benefits (12) .the development of products and services
that address the needs of business and consumers.
Innovation is also about investing in (13).......... and development. It
includes the creation of new business models and is backed by (14)...

......................................................... science and technology. Backing

innovation

(15) ........ economic sense.

The business (16).......... Is changing dramatically. The impact of the
(17)
.............................................................................................................................. a
nd

increasing global economic competition drives significant change.

Organizations that fail to (18)...could face a big problem. The businesses that
survive and

prosper will be those that are capable of adapting, innovating and finding new
ways of creating

(19) ......... Those that do not innovate will be overwhelmed by these drivers of
change.

Innovation can be risky and that’s where standards can help. Standards enable
the (20)...
of

innovation into the marketplace. It can help to propagate innovations and
enable economic benefit to be derived from it.

(11) A. competitive B. rival C. contestant

(12) A.in B. from C. with

(13) A. research B. performance C.
technology

(14) A. ancient B. modern C. previous

(15) A. makes B. does C. takes

(16) A. importance B. location C.
environment

(17) A. increase B. swing C. recession

(18) A. compensate B. innovate C.
demonstrate

(19) A. expenses B. value C. taxes

(20) A. reach B. progress C. expansion

11 12 13 14 15 16 17 18 19 20
WRITING

1. You are Head of Administration of a small production company. Your
company is planning to move to a new office. Your boss sends you a memo,




in which he asks you to get in touch with Mr Stock of Freight Transport
Group Ltd., make some inquiries about costs and clarify some details.

Write a letter to Mr Stock:
 Inquiring about removing costs.
e Mentioning the problem of moving fragile equipment.
e Suggesting a moving date.
e Asking them to visit us to work out an estimate
of total costs. Write 150 — 200 words.

2. You are holding a conference and need accommodation and conference
facilities. You have already made a reservation.

Write an email to a hotel:

o Confirming your reservation.
e Mentioning the number of rooms and equipment facilities
for lectures and demonstrations.

e Asking to send you a list of tariffs.

e Saying that they can rely on regular bookings from

you in the future. Write 100 — 150 words.

Keys Listening Reading Grammar and
Vocabulary
Part 1. Part I. Part I.
(1) Janet Byers @ C 1) A
(2) David (2) F (2) C
(3) Team Leader 3) A 3) A
(4) Customer services | (4) G 4) C
(5) 4 5) B (5) B
(6) 1% May (6) D (6) C
(7) Communication (7 A
(8) B
(9) C
(10) A
Part II. Part II. Part II.
(8) E (7) E (11) A
9 F 8) F (12) B
(10)C 9 G (13) A
(11 A (10) B (14) B
(12) B (11) A (15) A
(12) D (16) C
Part I Part I1I. 17) C
(13) B (13) A (18) B
(14) A (14) C (19) B
(15) C (15) B (20) C
(16) C (16) B
17) C a”n A
(18) B (18) C
(19) A (19) B




(20) C (20) B

Script
Part |
David: ALX Recruitment.

Janet: Hello, this is Janet Byers from HR at PRO
Limited. David: Oh, hello, Janet. It's David. How can |
help you today?
Janet: Oh, hi, David. We're looking for a Team Leader and were hoping you
could help. David: We'll certainly do our best. Is this for the sales Department
again?
Janet: Actually, it's for Customer Services.
David: Right. Is it a permanent position?
Janet: No, just for 4 months over the summer
period. David: | see. And the ideal starting date?
Janet: Well, the current member of staff was going to leave on the 3rd April, but
can stay now until the end of the month. So if we said the 1st of May, that'd be
great.
David: OK. Does the new person need any particular qualifications or skills?
Janet: They'd need to have a diploma or a degree but the subject isn't important.
They'll be liaising
with all kinds of clients and staff so the key thing is communication. They need
excellent abilities
in that area. Some kind of management background would also help, but it's not
essential. David: Fine. And what were you thinking of in terms of salary?
Part 11
(6) Speaker 1.
Although I'm sure many people would disagree with me, in my opinion, buyers
won't always look for the lowest price when they're making a purchase. Other
factors like image or convenience may be just as important. For me, the key thing is
getting quality goods that are worth what you pay for them. | really think most
people do actually expect products to meet minimum standards in terms of quality.
(7) Speaker 2.
Fd say that buyers feel happier buying from a reliable firm than one they hardly
know. This means choosing a company with a record of selling quality products. In
practice, it usually means one
that's demonstrated solid financial performance - preferably for some time. Buyers,
including me, don't want to be let down. The old saying ‘Nobody ever got fired for
buying IBM' still applies. Or at least that's what | think.
(8) Speaker 3.
Lack of availability of goods or delivery of damaged items that finally arrive days



after you've ordered them can really damage a company's good name. It's not
surprising really, when you think how important these issues are to customers like
me. For many companies, the need to get things to the customer quickly is crucial.
And even with direct sales and the Internet, there still need to be smooth systems in
place for getting the product to the customer.

(9) Speaker 4.
I know from experience that things like lost orders, inaccurate invoices and poor
correspondence don't impress clients. People expect to be treated well - from the
way their initial enquiry, order or complaint is dealt with, right through to a quick
phone call to check that any problems have been sorted out. In a number of
companies, like the one I work for, this type of tiling is viewed as a strategic
activity, with dedicated staff and documented procedures.

(10) Speaker 5.
Fd say the level of support offered is really critical for many products. For complex
technical products, this might even be the most important factor when a customer's
determining whether to go ahead and buy or not. If they can't ring for help 24 hours
a day, many people will simply decide to go elsewhere. I personally think there's no
point in paying out a lot of money unless you feel secure about using it in the future.

Part Il
Grant: That was exhausting! What do you think, Betty? We've got to choose two out
ot the three. Betty: Weil. Grant, the two posts are really much the same. They all
impressed me in different ways but | suppose Brown has the most experience.
Grant. Yes, he's worked for a shipping company and an investment bank, | see ...
Betty. Both Liu and Gong have been in publishing for a number of years and.
actually, Gong's still with ABC Books. Mind you, his qualifications are not as
impressive as Liu's or Brown's.
Grant: Well. | think we must accept that in our business experience is more vital
than qualifications. And basically that rules out Liu, because she's too young to have
had enough experience.
Betty: Yes, | agree, but | don't think you should rule her out completely. She is the
only one who can start work immediately. Still, I must say | was impressed by
Brown's knowledge of our business despite his career so far.
Grant: Very difficult, isn't it? Now, the project's supposed to start in July and that's
in a month's time.
Betty: You know we have to decide and tell the director by next week, Grant. Come
on, it's only the first year we have to worry about. After that the project manager
will have to deal with it.
Grant: | know. | know. Well, if we do recommend Brown, do you think he'll accept
550,000? He's currently on $45,000. so it is a rise.Betty: Oh, surely he will, and |
think either of the other two would agree to that sort or salary if it was offered - |
think Liu is only on $35,000 at the moment. So who do you think should get the
other post?

6. KPUTEPUU ONEHUBAHMUSA
Texymuii KOHTpOJIb: aKTHBHas paboTa Ha MPAKTUYECKUX 3aHITHSX,

BBICTYIUICHHUS C JOKJIaJaMU U COOOIIEHUSIMU OLIEHUBAeTCs B Oaax, oT 2 10 5. Ocoboii
OLICHKM  3aclyXMBaeT BEJIEHHE JuaJiora BO BpeMs JUCKyccun  (yMEHHE



apryMEHTUPOBAHO BbICKa3aTh U OTCTAaUBATh CBOIO TOUKY 3PEHUS).

Kputepun OLIeHKN YCTHBIX BBICTYIUICHHIA:

- OLICHKA «OTJIMYHO» BBICTABIISIETCS, €CIU CTYACHT Jaj MPAaBUIBHBIA U pa3BEePHYTHIN
OTBET, NMpHUBEI (HaKThl U TPUMEPHI;

- OLICHKA «YJIOBJICTBOPUTEIIBHOY» CTABUTCS, €CIIU CTYJACHT HE MOJIHBIA OTBET;

- OLICHKA «HEYJOBJIETBOPUTEIBHOY» CTABUTCS, €CIIU CTYACHT AaJl HEIPABUIbHBIN OTBET.
TpebGoBaHus, MPeABSIBISIEMbIE K YCTHOMY BBICTYIIICHUIO HA TTPAKTUYECKON padoTe:

* Jlornyeckoe U310KEHUE UHAUBUAYAILHOTO BIEYATICHUS, COOOPAKEHUS, BUJICHUS TIO
KOHKPETHOMY BONPOCY, NPETEHAYIOLIEE HA HCUEPIIBIBAIONIYI0 IIOJHOTY JAHHOIO
BOIIPOCA; OLICHUBAETCSl CTUJIIMCTUKA aBTOPA, JAKOHWUYHOCTh W3JIOKEHHS, HWHTEPECHBIC
MPUMEPHI, CPABHEHUS.

* Bpems — He Gosiee 5-7 MUHYT.

* BricTyruieHuEe JOJDKHO 3aBEpIIaThCi YKa3aHUEM Ha JIMTEPaTypHbIE UCTOUYHUKU WIIH
yKa3aHHEM aJjpeca 3JIEKTPOHHOTO pecypca.

OueHnBaercs:

- COJIEPKATEIbHOCTh BBICTYILJICHHUSI, PACKPBITHE TEMBI;

- 3HAaHHUE TEOPETUUECKUX UCTOYHUKOB 10 TEME;

- apryMEHTUPOBAHHOE U3JI0’KEHUE COOCTBEHHOTO MHEHUS IO JTAHHOM MpobiieMam;

- UCIIOJIb30BAHUE MJUTFOCTPATUBHOTO MaTtepraiia (IpUMEPOB, CTATUCTUYECKUX TAHHBIX U
T.J1);

- TBOPUYECKUH MOAXO] K OCMBICIICHUIO TTPEJIOKEHHON TEMBI;

- cBOOO/IHOE BIIAJICHUE MATEPUATIOM;

- YBOXKEHUE K OIIOHEHTY;

- BEXKJIMBOE TIOBEJICHHUE.

Tekymuii KOHTPOJIb (MPOBEpPKa) MPOBOJUTCS PErYJIIPHO HA BCEX BHUIAX TPYMIOBBIX
3aHATUH W HWMEeT I1IeJIb TMOoJy4yaTh ONEpPaTHBHYIO HWH(OpMAIMI0O O TeKyllen
ycneBaeMocTu. MerogaMu  TPaJAWIMOHHOTO  KOHTPOJS — SIBJISIFOTCS.  YCTHBIA U
MUCBMEHHBIN OMPOCHI; KOHTPOJIbHAS Oecesa; MpoBepKa JOMAIIHUX 3aJaHHil; OTBETHI Ha
BOIIPOCHI, IOCTABJIICHHBIE [ CAaMOKOHTpoJss W T.I. OUEHOYHBbIE CpeICcTBA MJIS
KOHTpPOJIsE CHOPMHUPOBAHHOCTU KOMIIETEHIIUN conepkarcs B JokyMeHTe OIleHOYHbIe
Matepuaibl o aucuumimiae (OMJI).

Kpurepun oLieHKH 3HaHUN Ha 3a4eTe/IK3aMeHe

3adyeT BBIABISICT 3HaHUWE O0a30BBIX TMOHSITHUH, OCHOBHBIX METOJOB U
HaIpaBJICHUI TICUXOJOTUYECKOW HAayKH, MOHUMAaHHE OCHOBHBIX MOJXOJOB, (PAKTOB U
3aKOHOMEPHOCTEH MOBEICHUSI YeJIOBEKa B 0OIIECTBE.

Jlist oTleHKM 3HAHUWMN, YMEHUHN, HaBBIKOB U (DOPMUPOBAHHS KOMIIETCHIIUH TI0
JTUCHUIUIMHE YYUTBHIBAIOTCS MTOTU BBITIOJIHEHUS TMPAKTUYECKUX 3aJlaHUM, YCTHBIX
BBICTYIUJICHUA U BBITIOJHEHHWE KOHTPOJIBHBIX paboT, a Takke OTBET Ha BOIPOC,
MIPEVIOKEHHBIN CTYAEHTY Ha 3a4eTe.

K 3auery A0MycKarOTCsl CTY/IEHTHI, BBIMOJIHUBIINE BCE BUJIbI YUEOHBIX paldoOT B
TEUEHHE CEMECTpa B YCTAHOBJICHHbIE CpOKHU. [Ipu ycClOBUM TpPOMYCKOB 3aHSATHIA
CTYACHTHI I0JKHBI BBIMOJIHATH UX BO BHEAYJAUTOPHOE BpEMS.
3a4eT BBICTABISACTCS, KOT/IA:

- CTYJIEHT IMOKa3bIBAET IIyOOKOE 3HAHME MpeIMeTa 00sS3aTeNIbHON U JIOMOJHUTEIHHOM
JUTEpaTypbl, apTYMEHTUPOBAHHO W JIOTUYECKU CTPOMHO HM3JIAraeT MATEpUall, MOXKET
NPUMEHUTH 3HAHUS JIJISl aHAIM3a KOHKPETHBIX CUTYyaIlUi, MpodecCHOHANbHBIX MPOo0IeM;
- NpU TBEPAbIX 3HAHUAX TNpeaMeTa, O0O0s3aTeIbHOU JUTEPATYphbl, 3HAKOMCTBE C
JIOTIOJIHUTENIbHOW JIUTEPATYpOil, apryMEHTUPOBAHHOM H3JI0KEHHHM Marepuala, YMEHUU



MPUMEHUTH 3HAHUS JJIsl aHAJIM3a KOHKPETHBIX CUTYaIui, TPo¢eCCUOHATIbHBIX MPOOIeM;
- KOrja CTYJE€HT B OCHOBHOM 3HAaeT MPEIMET, 00s3aTeIbHYIO JUTEpaTypy, MOXKET
MPAKTUYECKU MPUMEHSTh CBOU 3HAHUSI.

3adeT He BBICTABIISICTCS, KOT/Ia:

- CTYIEHT HE YCBOMJI OCHOBHOIO COJIEp)KaHUs IIpeaMera U cjJabo 3Haer
PEKOMEHIOBAaHHYIO JINTEPATYPY.

7. MATEPHAJILHO-TEXHUYECKOE OBECIIEYEHUE
JUCHUILIAHBI

[lepeuenr  MaTepUANTBHO-TEXHUYECKOTO  OOECIEUCHHS  JUIS  pealu3aliu
00pa30BaTEILHOTO MPOIEcca MO AUCIUTUIAHE:

1. VueOHas aynutopusi AJisi NPOBEICHUS 3aHITUH JICKIIMOHHOIO THIA C
MYJIBTUMEIUUHBIM 000PYIOBAHUEM.

2. YuyebHas ayauTopus ISl TPOBEIACHUS 3aHATHM  CEMHHApCKOTrO
(MpaKTUYECKOT0) TUTIA, MPOBEJCHUS TPYNIOBBIX U MHAUBUAYATbHBIX KOHCYJIbTAIIUM,
MPOBEJEHUS TEKYIIETO KOHTPOJIS U TPOMEKYTOUYHOM aTTECTAIINH.

3. [TomerneHus st CaMOCTOSATEIBLHON PabOTHI.

8. YA EBHO-METOAUYECKOE U UTH®POPMAIIMOHHOE
OBECIIEYEHHUE

8.1 Ocnoenasn rumepamypa
1. Anexcannpona, T. A. English for students: study by exploring the world =
AHIIHMICKUI A3BIK IJIS1 CTYJIEHTOB: 00y4aiics, mo3HaBast Mup: yueoHoe nocodue / T. A.

AnekcangpoBa, H. B. JlazoBckas. — CaparoB: HM3narenbctBo CapaTtoBckoi
rocyJIapCTBeHHOM ropuanyeckoi akamemuu, 2025. — 240 c¢. — ISBN 978-5-7924-
2217-9. — Tekct: snexrponnbii // I{udposoit obOpaszoBarenvHblii pecypc IPR

SMART: [caiiT]. — URL: https://www.iprbookshop.ru/154817.html
2. AHTTIMACKUN SI3bIK. TEKCThI OOMIECTBEHHO-TIOJIMTHYECKON TEMAaTHKH: «0030D
anrnuiickoi mipeccb» = English language. Texts of socio-political topics: «A glimpse
of English press»: yue6Hoe nocobue / coctaBurenu K. A. Mapyksn, H. B. Ansikuna.
— MockBa: YHUBepcUTET MUPOBBIX HUBHIM3auuid umenn B.B. JKupunosckoro, 2025.
— 80 c. — ISBN 978-5-6054018-1-0. — Texct: snektponHbiii // L{udposoii
00pa3oBaTeIbHBIN pecypc IPR SMART: [caiiT]. — URL:
https://www.iprbookshop.ru/153854.html
3. l'opnenko, H. B. MHocTpanHbiil s13b1k. Pa3BuTHEe aHTIMICKONW pa3roBOPHOM
peun: yuebHoe nocooue / H. B. I'opaenko, . B. 'opaenko. — 2-e uzn. — Mocksa:
An TIm Ap Memma, 2025. — 136 c. — ISBN 978-5-4497-3720-5. — Tekcr:
anekTpoHHbl // [{udpoBoii obpazoarensHbiii pecypc IPR SMART: [caiit]. — URL:
https://www.iprbookshop.ru/143659.html
8.2 /lononnumenvnas tumepamypa
1. Marsuenko, JI. M. MHocTpaHHBbIN $s3BIK: TeOpUss W TpakTuka. Mtorosas
aTTeCTalHs 10 JUCIUILINHE: yueOHO-MeToaudeckoe mocooue / JI. M. MarBuenko, B. I,
Hecrepenko. — Mocksa: Al [Tu Ap Menna, 2026. — 43 ¢. — ISBN 978-5-4497-4708-
2. — Texkct: anextponnbiii // Ludposoii obpazoBarensubiii pecypc IPR SMART:



https://www.iprbookshop.ru/154817.html
https://www.iprbookshop.ru/153854.html
https://www.iprbookshop.ru/143659.html

[caiit]. — URL.: https://www.iprbookshop.ru/154192.html

2. AHIHIACKUH S3BIK ISl CTYIACHTOB HESI3BIKOBBIX BY30B: ydeOHoe mocodue /
cocraputenn C. B. JlebemunneB, B. A. I'yctoB. — KemepoBo: Ky3zbacckuit
rOCy/IapCTBEHHBIN TexHUUeckuil yHuBepcutet umenu 1.D. ['opbauesa, 2025. — 248 c.
— ISBN 978-5-00137-534-0. — Texkct: anextpoHHbi // L{udposoii o6pa3oBaTenbHbIN
pecypc IPR SMART: [caiit]. — URL: https://www.iprbookshop.ru/155700.html

3. IlpakTUKyM 1O YCTHOMY M NHCbMEHHOMY NEPEBOAY (AHIJIMICKHUI S3BIK):
yaeoHoe mocodbue / cocraBurenu H. C. Bapdhonomeena, E. B. Kimtoea. — Mocksa: Aii
[Tu Ap Menua, 2024. — 148 c. — ISBN 978-5-4497-2673-5. — TekcT: 2JIEKTPOHHBIH //
[Mudposoit  obpazoBarenvubiii  pecypc IPR SMART: [caiit] —  URL:
https://www.iprbookshop.ru/135946.html

8.3 Ilpocpammnoe obecneuenue u Humepnem-pecypcoi
1. https://lingualeo.com/ru - mpoeKT AJis U3y4aroIiuX HHOCTPaHHbIC s3bIKU «Lingualeo»
2. DnexTpoHHas oubaroreka. Pexxum mocryna https://www.iprbookshop.ru/
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